Proposed Rules Summer 2006
Section 1200.1 Definitions

(k) “Advertisement” means any public com-
munication made by or on behalf of a lawyer
or law firm about a lawyer or law firm, or
about a lawyer’s or law firm’s services.

(1) “Solicitation” means any advertisement or
other communication directed to or targeted
at a specific recipient or group of recipients,
including a prospective client, or a family
member or legal representative of a prospec-
tive client, concerning the availability for pro-
fessional employment of a lawyer or law firm.

(m) “Computer-accessed communication”
means any advertisement or solicitation that
is disseminated through the use of a com-
puter or other electronic device, including,
but not limited to, web sites or pages, search
engines, electronic mail, banner advertise-
ments, popup advertisements, chat rooms,
list servers, instant messaging, domain
names, or other internet presences, and any
attachments or links related thereto.

Section 1200.6 [DR 2-101] Advertising and
Solicitation.

(a) The content of advertising and solicitation
shall be predominantly informational, and
shall be designed to increase public aware-
ness of situations in which the need for legal
services might arise and shall be presented
in @ manner that provides information rele-
vant to the selection of an appropriate lawyer
or law firm to provide such services.

Adopted Rules February 2007
Section 1200.1 Definitions

(k) "Advertisement” means any public or pri-
vate communication made by or on behalf of
a lawyer or law firm about that lawyer or law
firm's services, the primary purpose of which
is for the retention of the lawyer or law firm. It
does not include communications to existing
clients or other lawyers.

() “Computer-accessed communication”
means any communication made by or on
behalf of a lawyer or law firm that is dissemi-
nated through the use of a computer or relat-
ed electronic device, including, but not limit-
ed to, web sites, weblogs, search engines,
electronic mail, banner advertisements, pop-
up and pop-under advertisements, chat
rooms, list servers, instant messaging, or
other internet presences, and any attach-
ments or links related thereto.

Section 1200.6 [DR 2-101] Advertising.

(a) A lawyer or law firm shall

not use or disseminate or participate in the
use or dissemination of any advertisement
that:

(1) contains statements or claims that are
false, deceptive or misleading.

(2) violates a disciplinary rule.



(b) A lawyer or law firm shall not use or dis-
seminate or participate in the use or dissemi-
nation of any advertisement or solicitation
that:

(1) contains statements or claims that are
false, deceptive or misleading; or

(2) violates a disciplinary rule.

(c) Subject to the provisions of subdivisions
(a) and (b), an advertisement or solicitation
may include information, as to:

1) legal and nonlegal education, degrees
and other scholastic distinctions, dates of
admission to any bar; areas of the law in
which the lawyer or law firm practices, as
authorized by the code of professional
responsibility; public offices and teaching
positions

held; memberships in bar associations or
other professional societies or organizations,
including offices and committee assignments
therein; foreign language fluency;

(2) names of clients regularly represented,
provided that the client has given prior
written consent;

(3) bank references; credit arrangements
accepted; prepaid or group legal services
programs in which the lawyer or law firm par-
ticipates; nonlegal services provided by the
lawyer or law firm or by an entity owned and
controlled by the lawyer or law firm; the exis-
tence of contractual relationships between
the lawyer or law firm and a nonlegal profes-
sional or nonlegal professional service firm,
to the extent permitted by section 1200.5-c
of this Part and the nature and extent of
services available through those contractual
relationships; and

(b) Subiject to the provisions of subdivision
(a) of this section, an advertisement may
include information as to:

(1) legal and nonlegal education, degrees
and other scholastic distinctions, dates

of admission to any bar; areas of the law in
which the lawyer or law firm practices, as
authorized by this Part; public offices and
teaching positions held; publications of law
related matters authored by the lawyer;
memberships in bar associations or other
professional societies or organizations,
including offices and committee assignments
therein; foreign language fluency; and bona
fide professional ratings;

(2) names of clients regularly represented,
provided that the client has given prior writ-
ten consent;

(3) bank references; credit arrangements
accepted; prepaid or group legal services
programs in which the lawyer or law firm par-
ticipates; nonlegal services provided by the
lawyer or law firm or by an entity owned and
controlled by the lawyer or law firm; the exis-
tence of contractual relationships between
the lawyer or law firm and a nonlegal profes-
sional or nonlegal professional service firm,
to the extent permitted by section 1200.5-c
of this Part and the nature and extent of
services available through those contractual
relationships; andaccompanied by a state-
ment disclosing the



(4) legal fees for initial consultation; contin-
gent fee rates in civil matters when accom-
panied by a statement disclosing the infor-
mation required by subdivision (t) of this sec-
tion; range of fees for legal and nonlegal
services, provided that there be available to
the public free of charge a written statement
clearly describing the scope of each adver-
tised service; hourly rates; and fixed fees for
specified legal and nonlegal services.

(d) An advertisement or solicitation shall not:

(1) include an endorsement of, or testimonial
about, a lawyer or law firm from a current
client;

(2) include a paid endorsement of, or testi-
monial about, a lawyer or law firm;

(8) include the voice or image of a non-attor-
ney spokesperson that is recognizable to the
public other than the voice or image of a for-
mer client as permitted under subdivisions
(e)(3) and (f) of this section;

(4) include the portrayal of a judge, the por-
trayal of a lawyer by a non-lawyer, the por-
trayal of a law firm as a fictitious entity, the
use of a fictitious name to refer to lawyers
not associated together in a law firm, or oth-
erwise imply that lawyers are associated in a
law firm if that is not the case;

(5) depict the use of a courtroom or court-
house;

(4) legal fees for initial consultation; contin-
gent fee rates in civil matters when informa-
tion required by subdivision (p) of this sec-
tion; range of fees for legal and nonlegal
services, provided that there be available to
the public free of charge a written statement
clearly describing the scope of each adver-
tised service; hourly rates; and fixed fees for
specified legal and nonlegal services.

(c) An advertisement shall not:
(1) include an endorsement of, or testimonial

about, a lawver or law firm from a client with
respect to a matter that is still pending;

(2) include a paid endorsement of, or testi-
monial about, a lawyer or law firm without
disclosing that the person is being compen-
sated therefore;

(8) include the portrayal of a judge, the por-
trayal of a fictitious law firm, the use of a ficti-
tious name to refer to lawyers not associated
together in a law firm, or otherwise imply that
lawyers are associated in a law firm if that is
not the case;

(4) use actors to portray the lawyer, mem-
bers of the law firm, or clients, or utilize
depictions of fictionalized events or scenes,
without disclosure of same;

(5) rely on techniques to obtain attention that
demonstrate a clear and intentional lack of
relevance to the selection of counsel, includ-
ing the portrayal of lawyers exhibiting charac-
teristics clearly unrelated to legal compe-
tence;



(6) include a portrayal of a client by a non-
client or the reenactment of any events or
scenes or pictures or persons that are not
actual or authentic;

(7) be made to resemble legal documents;
(8) utilize a nickname, moniker, motto or
trade name that implies an ability to obtain
results in a matter.

(e) Absent compliance with subdivision (f) of
this section, an advertisement or solicitation
may not contain the following:

1. statements that are reasonably likely to
create an expectation about results the
lawyer can achieve;

2. statements that compare the lawyer’s
services with the services of other lawyers;
3. testimonials or endorsements of former
clients; or

4. statements describing or characterizing
the quality of the lawyer’s or law firm’s
services.

(f) It is permissible to provide the information
set forth in subdivision (e) of this section pro-
vided:

1. its dissemination does not violate subdivi-
sions (a) and (b) of this section;

2. it has been objectively verified by the
lawyer or law firm as of the date on which
the advertisement or solicitation is first dis-
seminated; and

(6) be made to resemble legal documents; or

(7) utilize a nickname, moniker, motto or
trade name that implies an ability to obtain
results in a matter.

(d) An advertisement that complies with sub-
division (e) of this section may contain the
following:

(1) statements that are reasonably likely to
create an expectation about results the
lawyer can achieve;

(2) statements that compare the lawyer’s
services with the services of other lawyers:

(8)_testimonials or endorsements of clients,
where not prohibited by subdivision
(c)(1) of this section, and of former clients; or

(4) statements describing or characterizing
the quality of the lawyer’s or law firm’s serv-
ices.

(e) It is permissible to provide the information
set forth in subdivision (d) of this
section provided:

(1) its dissemination does not violate subdivi-
sion (a) of this section;

(2) it can be factually supported by the
lawyer or law firm as of the date on which
the advertisement is published or dissemi-
nated; and




3. it is accompanied by the following dis-
claimer, which shall be spoken in television
and radio advertisements and shall appear in
writing in television advertisements and in
any written or computer-accessed communi-
cations: "Prior results cannot and do not
guarantee or predict a similar outcome with
respect to any future matter, including yours,
in which a lawyer or law firm may be
retained.”

(g) Television or radio advertisements, or
recorded solicitations, shall be preceded

or followed by a spoken statement that the
advertisement or solicitation contains “an
advertisement for legal services.” Such a
statement shall also appear in written form in
television advertisements.

(h) Every written advertisement or solicita-
tion, including computer-accessed
communications, other than those appearing
in a radio or television advertisement or in a
telephone directory, newspaper, magazine or
other periodical, or made in person pursuant
to section 1200.8(a)(1) of this Part, shall be
labeled "Attorney Advertising" on the first
page.

Any packaging utilized to transmit the adver-
tisement or solicitation shall be labeled
“Attorney Advertising” in red ink. If the com-
munication is in the form of a self-mailing
brochure or pamphlet, the words "Attorney
Advertising" shall appear in red ink on the
address panel of the brochure or pamphlet.
In the case of electronic mail, the subject line
shall contain the notation "ATTORNEY
ADVERTISING".

(8) it is accompanied by the following dis-
claimer: "Prior results do not guarantee a
similar outcome.”

(f) Every advertisement other than those
appearing in a radio or television advertise-
ment or in a directory, newspaper, magazine
or other periodical (and any web sites related
thereto), or made in person pursuant to sec-
tion 1200.8(a)(1) of this Part, shall be
labeled "Attorney Advertising" on the first
page, or on the home page in the case of a
web site. If the communication is in the form
of a self-mailing brochure or postcard, the
words "Attorney Advertising" shall appear
therein. In the case of electronic mail, the
subject line shall contain the notation
"ATTORNEY ADVERTISING."

(9) A lawyer or law firm shall not utilize:

(1) a pop-up or pop-under advertisement in
connection with computer-accessed commu-
nications, other than on the lawyer or law
firm’s own web site or other internet pres-
ence; or

(2) meta tags or other hidden computer
codes that, if displayed, would violate a
disciplinary rule.

(h) All advertisements shall include the
name, principal law office address and tele-
phone number of the lawyer or law firm
whose services are being offered.



(i) A lawyer or law firm shall not utilize:

1. a pop-up advertisement in connection with
computer-accessed communications; or

2. meta tags or other hidden computer codes
that, if displayed, would violate a disciplinary
rule.

(j) All advertisements or solicitations shall
include the name, office address and tele-
phone number of the lawyer or law firm
whose services are being offered.

(k) All computer-accessed communications
must disclose, in addition to the information
required by subdivision (j) of this section, all
jurisdictions in which the lawyer

or members of the law firm are licensed to
practice law and all bona fide office locations
of the lawyer or law firm.

(I) Any words or statements required by this
rule to appear in an advertisement or solici-
tation must be clearly legible and capable of
being read by the average person, if written,
and intelligible if spoken aloud.

(m) A lawyer or law firm advertising any fixed
fee for specified legal services shall,

at the time of fee publication, have available
to the public a written statement clearly
describing the scope of each advertised
service, which statement shall be delivered
to the client at the time of retainer for any
such service. Such legal services shall
include all those services which are recog-
nized as reasonable and necessary under
local custom in the area of practice in the
community where the services are per-
formed.

(i) Any words or statements required by this
rule to appear in an advertisement must be
clearly legible and capable of being read by
the average person, if written, and intelligible
if spoken aloud.

(j) A lawyer or law firm advertising any fixed
fee for specified legal services shall, at the
time of fee publication, have available to the
public a written statement clearly describing
the scope of each advertised service, which
statement shall beavailable to the client at
the time of retainer for any such service.
Such legal services shall include all those
services which are recognized as reasonable
and necessary under local custom in the
area of practice in the community where the
services are performed.

(k) All advertisements shall be pre-approved
by the lawyer or law firm and a copy shall be
retained for a period of not less than three
years following its initial dissemination. Any
advertisement contained in a computer-
accessed communication shall be retained
for a period of not less than one year. A copy
of the contents of any web site covered by
this section shall be preserved upon the ini-
tial publication of the web site, any major
web site redesign, or a meaningful and
extensive content change, but in no event
less frequently than once every 90 days.




(n) If an advertisement is broadcast, it shall
be prerecorded or taped and approved for
broadcast by the lawyer, and a recording or
videotape of the actual transmission shall be
retained by the lawyer for a period of not less
than three years following such transmission.
A copy of all written advertisements and
solicitations and computer-accessed commu-
nications shall be retained for a period of not
less than three years following their dissemi-
nation, except that in the case of an internet
web site a printed copy of each page shall
be retained for a period of not less than one
year from its first publication or modification.
(o) All advertisements or solicitations other
than those appearing in a telephone directo-
ry, which are utilized by a lawyer or law firm
seeking to be retained by a client in this
State, shall also be subject to the following
provisions:

(1) A copy of each advertisement or solicita-
tion shall at the time of its initial dissemina-
tion be filed with the attorney disciplinary
committee of the appropriate judicial depart-
ment. A filing shall consist of:

(i) a copy of the advertisement or solicitation
in the form in which it was disseminated,
e.g., videotape, video disc, audiotape, com-
puter-accessed communication (other than
an internet web site or page) or photograph
or accurate depiction of publicly displayed
advertising;

(ii) for radio and television advertisements, a
transcript of the audio portion of the tape
and a listing of all media outlets in which the
advertisement will appear, the frequency of
its use, and the time period during which the
advertisement will be used;

() If a lawyer or law firm advertises a range
of fees or an hourly rate for services, the
lawyer or law firm shall not charge more than
the fee advertised for such services. If a
lawyer or law firm advertises a fixed fee for
specified legal services, or performs services
described in a fee schedule, the lawyer or
law firm shall not charge more than the fixed
fee for such stated legal service as set forth
in the advertisement or fee schedule, unless
the client agrees in writing that the services
performed or to be performed were not legal
services referred to or implied in the adver-
tisement or in the fee schedule and, further,
that a different fee arrangement shall apply
to the transaction.

(m) Unless otherwise specified in the adver-
tisement, if a lawyer publishes any fee infor-
mation authorized under this disciplinary rule
in a publication which is published more fre-
quently than once per month, the lawyer
shall be bound by any representation made
therein for a period of not less than 30 days
after such publication. If a lawyer publishes
any fee information authorized under this
rule in a publication which is published once
per month or less frequently, the lawyer shall
be bound by any representation made there-
in until the publication of the succeeding
issue. If a lawyer publishes any fee informa-
tion authorized under this rule in a publica-
tion which has no fixed date for publication of
a succeeding issue,

the lawyer shall be bound by any representa-
tion made therein for a

reasonable period of time after publication,
but in no event less than 90 days.



(i) for mailed or computer-accessed com-
munications, a copy of the document sent
with any enclosures and sample envelope if
utilized;
(iv) if the advertisement or solicitation is in a
language other than English, an accurate
English-language translation.
(2) Such advertisement or solicitation shall
contain no reference to the fact of filing.

(8) If such advertisement or solicitation
is directed to a predetermined recipient, a
list, containing the names and addresses of
all recipients to whom the
advertisement or solicitation is being or will
thereafter be disseminated, shall be retained
by the lawyer or law firm for a period of not
less than one
three years following the last date of mailing
or distribution dissemination.
(4) The advertisements or solicitations filed
pursuant to this subdivision shall be open to
public inspection.
(5) The requirements of this subdivision shall
not apply to such
professional cards or other announcements
the distribution of which is authorized by sec-
tion 1200.7(a) of this Part.
(p) If a lawyer or law firm advertises a range
of fees or an hourly rate for services, the
lawyer or law firm shall not charge more than
the fee advertised for such services. If a
lawyer or law firm advertises a fixed fee for
specified legal services, or performs services
described in a fee schedule, the lawyer or
law firm shall not charge more than the fixed
fee for such stated legal service as set forth
in the advertisement or fee schedule, unless
the client agrees in writing that the services
performed or to be performed were not legal
services referred to or implied in the adver-
tisement or in the fee schedule and, further,
that a different fee arrangement shall apply
to the transaction.

(n) Unless otherwise specified, if a lawyer
broadcasts any fee information authorized
under this rule, the lawyer shall be bound by
any representation made therein for a period
of not less than 30 days after such broad-
cast.

(o) A lawyer shall not compensate or give
any thing of value to representatives of the
press, radio, television or other communica-
tion medium in anticipation of or in return for
professional publicity in a news item.

(p) All advertisements that contain informa-
tion about the fees charged by the lawyer or
law firm, including those indicating that in the
absence of a recovery no fee will be
charged, shall comply with the provisions of
Judiciary Law §488(3)



not charge more than the fixed fee for such
stated legal service as set forth in the adver-
tisement or fee schedule, unless the client
agrees in writing that the services performed
or to be performed were not legal services
referred to or implied in the advertisement or
in the fee schedule and, further, that a differ-
ent fee arrangement shall apply to the trans-
action.

(q) Unless otherwise specified in the adver-
tisement, if a lawyer publishes any fee
information authorized under this disciplinary
rule in a publication which is published more
frequently than once per month, the lawyer
shall be bound by any representation made
therein for a period of not less than 30 days
after such publication. If a lawyer publishes
any fee information authorized under this
rule in a publication which is published once
per month or less frequently, the lawyer shall
be bound by any representation made there-
in until the publication of the succeeding
issue. If a lawyer publishes any fee informa-
tion authorized under this rule in a publica-
tion which has no fixed date

for publication of a succeeding issue, the
lawyer shall be bound by any representation
made therein for a

reasonable period of time after publication,
but in no event less than 90 days.

(r) Unless otherwise specified, if a lawyer
broadcasts any fee information

authorized under this rule, the lawyer shall
be bound by any representation made there-
in for a period of not less than 30 days after
such broadcast.



(s) A lawyer shall not compensate or

give any thing of value to representatives of
the press, radio, television or other communi-
cation medium in anticipation of or in return
for professional publicity in a news item.

(t) All advertisements or solicitations that
contain information about the fees charged
by the lawyer or law firm, including those
indicating that in the absence of a recovery
no fee will be charged, shall disclose:

(1) that the client will remain liable for any
costs, disbursements and other expenses
incurred, regardless of the outcome of the
matter; and

(2) where reference is made to any contin-
gent fee rate, whether that rate is computed
before or after deduction of costs, disburse-
ments and other expenses of litigation.

Section 1200.7 [DR 2-102] Professional
notices, letterheads, and signs.

(a) A lawyer or law firm may use professional
cards, professional announcement cards,
office signs, letterheads or similar profes-
sional notices or devices, provided the

same do not violate any statute or court rule,
and are in accordance with section 1200.6 of
this Part, including the following:

(1) A professional card of a lawyer identifying
the lawyer by name and as a lawyer, and
giving addresses, telephone numbers, the
name of the law firm, and any information
permitted under sections 1200.6(c), (d) or
1200.10 of this Part. A professional card of a
law firm may also give the names of mem-
bers and associates.

Section 1200.7 [DR 2-102] Professional
notices, letterheads, and signs.

(a) A lawyer or law firm may use internet
web sites, professional cards, professional
announcement cards, office signs, letter-
heads or similar professional notices or
devices, provided the same do not violate
any statute or court rule, and are in accor-
dance with section 1200.6 of this Part,
including the following:

(1) A professional card of a lawyer identifying
the lawyer by name and as a lawyer, and
giving addresses, telephone numbers, the
name of the law firm, and any information
permitted under sections 1200.6(b) or
1200.10 of this Part. A professional card of a
law firm may also give the names of mem-
bers and associates.



(2) A professional announcement card stat-
ing new or changed associations or address-
es, change of firm name, or similar matters
pertaining to the professional offices of a
lawyer or law firm or any nonlegal business
conducted by the lawyer or law firm pursuant
to section 1200.5-b of this Part. It may state
biographical data, the names of
members of the firm and associates and the
names and dates of predecessor firms in a
continuing line of succession. It may state
the nature of the legal practice if permitted
under section 1200.10 of this Part.

(3) A sign in or near the office and in the
building directory identifying the law office
and any nonlegal business conducted by the
lawyer or law firm pursuant to section
1200.5-b of this Part. The sign may state the
nature of the legal practice if permitted under
section 1200.10 of this Part.

(4) A letterhead identifying the lawyer by
name and as a lawyer, and giving address-
es, telephone numbers, the name of the law
firm, associates and any information
permitted under sections 1200.6(c), (d) or
1200.10 of this Part. A letterhead of a law
firm may also give the names of members
and associates, and names and dates relat-
ing to deceased and retired members. A
lawyer or law firm may be designated "Of
Counsel" on
a letterhead if there is a continuing relation-
ship with a lawyer or law firm, other than as
a partner or associate. A lawyer or law firm
may be designated as "General Counsel"or
by similar professional reference on sta-
tionery of a client if the lawyer or the firm
devotes a substantial amount of professional
time in the representation of that client. The
letterhead of a law firm may give the names
and dates of predecessor firms in a continu-
ing line of
succession.

(2) A professional announcement card stat-
ing new or changed associations or address-
es, change of firm name, or similar matters
pertaining to the professional offices of a
lawyer or law firm or any nonlegal business
conducted by the lawyer or law firm pursuant
to section 1200.5-b of this Part. It may state
biographical data, the names of

members of the firm and associates and the
names and dates of predecessor firms in a
continuing line of succession. It may state
the nature of the legal practice if permitted
under section 1200.10 of this Part.

(3) A sign in or near the office and in the
building directory identifying the law office
and any nonlegal business conducted by the
lawyer or law firm pursuant to section
1200.5-b of this Part. The sign may state the
nature of the legal practice if permitted under
section 1200.10 of this Part.

(4) A letterhead identifying the lawyer by
name and as a lawyer, and giving address-
es, telephone numbers, the name of the law
firm, associates and any information
permitted under sections 1200.6(b) or
1200.10 of this Part. A letterhead of a law
firm may also give the names of members
and associates, and names and dates relat-
ing to deceased and retired members. A
lawyer or law firm may be designated "Of
Counsel" on

a letterhead if there is a continuing relation-
ship with a lawyer or law firm, other than as
a partner or associate. A lawyer or law firm
may be esignated as "General Counsel" or
by similar professional reference on sta-
tionery of a client if the lawyer or the firm
devotes a substantial amount of professional
time in the representation of that client. The
letterhead of a law firm may give the names
and dates of predecessor firms in a continu-
ing line of

succession.



(b) A lawyer in private practice shall not
practice under a trade name, a name that

is misleading as to the identity of the lawyer
or lawyers practicing under such name, or a
firm name containing names other than
those of one or more of the lawyers in the
firm, except that the name of a professional
corporation shall contain "P.C." or such sym-
bols

permitted by law, the name of a limited liabili-
ty company or partnership shall contain
"L.L.C., " "L.L.P." or such symbols permitted
by law, and, if otherwise lawful, a firm may
use as, or continue to include in its name the
name or names of one or more deceased or
retired members of the firm or of a predeces-
sor firm in a continuing line of succession.
Such terms as "legal clinic," "legal aid,"
"legal service office," "legal assistance
office,"

"defender office" and the like, may be used
only by qualified legal assistance organiza-
tions, except that the term "legal clinic" may
be used by any lawyer or law firm provided
the name of a participating lawyer or firm is
incorporated therein. A lawyer or law firm
may not include

the name of a nonlawyer in its firm name,
nor may a lawyer or law firm that has a con-
tractual relationship with a nonlegal profes-
sional or nonlegal professional service firm

similar professional reference on stationery
of a client if the lawyer or the firm devotes a
substantial amount of professional time in
the representation of that client. The letter-
head of a law firm may give the names and
dates of predecessor firms in a continuing
line of

succession.

(b) A lawyer in private practice shall not
practice under a trade name, a name that is
misleading as to the identity of the lawyer or
lawyers practicing under such name, or a
firm name containing names other than
those of one or more of the lawyers in the
firm, except that the name of a professional
corporation shall contain "P.C." or such sym-
bols permitted by law, the name of a limited
liability company or partnership shall contain
"L.L.C., " "L.L.P." or such symbols permitted
by law, and, if otherwise lawful, a firm may
use as, or continue to include in its name the
name or names of one or more deceased or
retired members of the firm or of a predeces-
sor firm in a continuing line of succession.
Such terms as "legal clinic," "legal aid,"
"legal service office," "legal assistance
office,"

"defender office" and the like, may be used
only by qualified legal assistance organiza-
tions, except that the term "legal clinic" may
be used by any lawyer or law firm provided
the name of a participating lawyer or firm is
incorporated therein. A lawyer or law firm
may not include the name of a nonlawyer in
its firm name, nor may a lawyer or law firm
that has a

contractual relationship with a nonlegal pro-
fessional or nonlegal professional service
firm pursuant to section 1200.5-c of this Part
to



pursuant to section 1200.5-c of this Part to
provide legal and other professional services
on a systematic and continuing basis include
in its firm name the name of the nonlegal
professional service firm or any individual
nonlegal professional affiliated therewith. A
lawyer who assumes a judicial, legislative or
public executive or administrative post or
office shall not permit his or her name to
remain in the name of a law firm or to be
used in professional notices of the firm dur-
ing any significant period in which the lawyer
is not actively and regularly practicing law as
a member of the firm and, during such peri-
od, other members of the firm shall not use
the lawyer's name in the firm name or in pro-
fessional notices of the firm.

(c) A lawyer shall not hold himself or herself
out as having a partnership with one or more
other lawyers unless they are in fact part-
ners.

(d) A partnership shall not be formed or con-
tinued between or among lawyers licensed in
different jurisdictions unless all enumerations
of the members and associates

of the firm on its letterhead and in other per-
missible listings make clear the jurisdictional
limitations on those members and associates
of the firm not licensed to practice in all list-
ed

jurisdictions; however, the same firm name
may be used in each jurisdiction.

(e) A lawyer or law firm may employ a
domain name for an internet web site that
does not include the name of the lawyer or
law fir(1) all pages of the web site include
the actual name of the lawyer or law firm in a
type size as large as the largest type size
used on the site;

provide legal and other professional services
on a systematic and continuing basis include
in its firm name the name of the nonlegal
professional service firm or any individual
nonlegal professional affiliated therewith. A
lawyer who

assumes a judicial, legislative or public exec-
utive or administrative post or office shall not
permit his or her name to remain in the
name of a law firm or to be used in profes-
sional notices of the firm during any signifi-
cant period in which the lawyer is not actively
and regularly practicing law as a member of
the firm and, during such period, other
members of the firm shall not use the
lawyer's name in the firm name or in profes-
sional notices of the firm.

(c) A lawyer shall not hold himself or herself
out as having a partnership with one or more
other lawyers unless they are in fact part-
ners.

(d) A partnership shall not be formed or con-
tinued between or among lawyers licensed in
different jurisdictions unless all enumerations
of the members and associates

of the firm on its letterhead and in other per-
missible listings make clear the jurisdictional
limitations on those members and associates
of the firm not licensed to practice in all list-
ed

jurisdictions; however, the same firm name
may be used in each jurisdiction.

(e) A lawyer or law firm may utilize a domain
name for an internet web site that does not
include the name of the lawyer or law firm

provided:




include the actual name of the lawyer or law
firm in a type size as large as the largest
type size used on the site;

(2) the lawyer or law firm in no way attempts
to engage in the practice of law using the
domain name; and

(3) the domain name otherwise complies
with the disciplinary rules.

(f) A lawyer or law firm shall not use a name
that violates section 1200.6(d)(8)

(1) all pages of the web site clearly and con-
spicuously include the actual name of the
lawyer or law firm ;

(2) the lawyer or law firm in no way attempts
to engage in the practice of law using the
domain name;

(3) the domain name does not imply an abil-
ity to obtain results in a matter; and

(4) the domain name does not otherwise vio-
late a disciplinary rule.

(f) A lawyer or law firm may utilize a tele-
phone number which contains a domain
name, nickname, moniker or motto that does
not otherwise violate a disciplinary rule.




Excerpted Rules Pertaining to
Advertising. Key Provisions Underlined



